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Abstract

This study aims to 000000, 0000000, 0000000, 000000O,
ooooooo, ointention. This study selectscoco. coooooo, coooooo, coooas
the main research object, mainly becauseococo. cooocooco. coooooo, cooo,
Different from ooco. ocoooooo. ooooooo, most of which either coo.
0000000, ocoooooo, cooo has successfully promoted coo. ocoocoooo,
0000000, 0000, and stillooo. coocoooo, coooooo. cooo atmosphere.

This study believes thatooo. cooocooo. coooooo, oooocan provide high
000. 0000000, 0000000, 0000, Which shall enable coco. ocoooooo0.
coooooo. ooooidentity, and hence to enhance coo. cocoooo. 0000000,
0000,

The main target coo. 0000000, 0000000, 0000 are 000, 0000000,
ooooooo, oooo. When most fast coo. coooooo. coooooo, cooo, why
do they coo. coocoooo, coooooo,. oooo? Research results show that ooco.
ocooo000, ooooooo can help to improve the ocoo. coocoooo, coooooo,
oooo has positive effect on ooo. coocoooo. coooooo, oooo intention.

Keywords : Experiential marketing; Internet communication; Brand
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Constraint No. 5 10 15 20 25 30 35 40 45 50 75 100 125 150
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